This study aims to find out the influence of tax entertainment and advertising tax toward local original income in Bandung, using quantitative and descriptive methods and using hypothesis in determining the results. Partially there is influence while advertising tax has no influence. Simultaneously there is an influence between tax entertainment and advertising tax toward local original income in Bandung.
I. INTRODUCTION
Regional tax is one of the biggest contributors to regional income in Bandung. Each region is not the same in managing regional finance, especially in managing local tax revenues because the fact is that regional tax revenues other than the objects are not the same as the potential of each region, so that the local government is expected to be in the management of regional finances and potential that is expected. Bandung is a city that has great potential in local tax revenues, because Bandung is one of the central destinations that are in great demand by tourists who want to visit the city of Bandung.
The difference between previous studies is that regional taxes jointly influence directly on Local Regional Income, while previous research only examined partially.
This study aims to determine the effect of entertainment tax and advertising tax on local tax revenues in Bandung both partially and simultaneously from 2012-2017. Partial entertainment taxes have significant influence on local original income [1, 2] . Partially influence between advertising tax toward local original income [2] [3] [4] . In this case researchers interested in taking the title of research simultaneously The Influence of Entertainment Tax and Advertising Tax Toward Local Original Income in Bandung.
A. Hypothesis
Ho: Simultaneously there is no significant influence between Entertainment Tax and Advertising Tax on Local Original Income.
Ha: Simultaneously there is significant influence between Entertainment Tax and Advertising Tax on Local Original Income.
II. METHOD
This research uses quantitative method and descriptive statistic, the data taken is secondary data obtained from BPPD Bandung and from PPID Bandung, which contains entertainment tax, advertising tax and local original income in the city of Bandung [5, 6] . In testing the data using the classic assumption test, correlation test, multiple regression test and hypothesis test.
III. RESULT
The method of research conducted with variables are Entertainment Tax, Advertising Tax, and Local Original Income. This research was conducted at Bandung Regional Revenue Management Board, using secondary data obtained at Bandung Government Agency year 2012-2017. Data collection method is target and realization of entertainment tax, target and realization of advertising tax, and target and realization of Bandung City Original Revenue year 2012-2017. Based on table 1, it can be seen that the realization of entertainment tax revenue in Bandung City increased in the year 2012,2013,2016 and 2017 and decreased in 2014 and 2015. Realization of entertainment tax Bandung in 2012 amounted to Rp. 34,533,186,144 from the set target of Rp. 30,000,000,000. In 2013 the realization of entertainment taxes of Bandung City of Rp. 37,781,838,385 from the set target of Rp. 35,000,000,000 with a percentage of 107.95%. However, the realization of entertainment tax in Bandung in 2014-2015 has decreased and did not reach the target set. In 2014 the realization of entertainment tax of Bandung City is Rp. 40,980,498,102 of the set targets of Rp. 45 billion with a percentage of 91.06%. In 2015 the realization of entertainment tax in Bandung amounted to Rp. 50.449.101.884 of the targets set of Rp. 60,000,000,000 and the percentage of 84.08%. For 2017 the realization achieved exceeds the target which is equal to 100,11% meaning that the performed is good. This is due to the appeal from West Java Police Chief about the limitation of operational hours from those listed in the local law at 03.00 to 00.00. In the year 2016-2018 realization of entertainment tax in Bandung City has increased. In 2016 the realization of entertainment tax of Bandung City amounted to Rp. 69,831,106,484 of the set targets of Rp. 68,000,000,000 and a percentage of 102.69. In the year 2017 realization of entertainment tax of Bandung city equal to Rp. 85,094,574,308 from the set target of 85,000,000,000 and the percentage of 100.11. The entertainment tax consists of 13 subtests of tax with the highest acquisition up to the year 2016 derived from the cinema tax of Rp. 26,191,880,142, -while the lowest income until 2016 is derived from the bowling tax of 34,371,000. In table 2, the realization of advertising tax of Bandung City has increased and decreased. In 2012 the realization of Bandung's advertising tax bill of Rp. 18,575,238,358, -and has reached the set target of Rp. 13,200,000,000. In 2013 the realization of advertising tax of Bandung City decreased by Rp. 17,603,910,298, -with a set target of Rp. 18.500.000.000, -and the percentage of 95.16%. In 2014 the realization of advertising tax bill of Bandung amounting to Rp. 23.641.404.085% with a set target of Rp. 24,000,000,000 and a percentage of 98.50%. In 2015, the realization of advertising tax of Bandung City has increased by RP. 18,107,052,336 with a set target of Rp.15,000,000,000 and a percentage of 120.71%. In the year 2016 the realization of advertising tax advertising of Bandung has decreased equal to Rp. 25,646,023,584 while the target that has been set for advertising tax is 316.716.770.000 with percentage of 8.10%. 
IV. DISCUSSION
The results of the influence of entertainment tax and advertising tax on local original income can be seen in Table 4 . Test results with significance value of t equal to 0.012 <0.05. This shows that partially entertainment taxes have an influence local original income. The entertainment tax has a positive influence on local original income, the realization of entertainment tax revenue of Bandung City has increased in the year 2012-2013, 2016-2017 and the decline in 2014-2015.
Partially The influence of Entertainment Tax on Local
Original Income Bandung has the same results with research Nuraeni [1] and Wahyu and Bambang [2] . The t value for the advertising tax shows the significance value of 0.644> 0.05. This shows partially advertising tax no influence on the Local Original Income, this happens because the realization of advertising tax revenues increased and decreased every year. Advertising tax revenues tend to be relatively small from other entertainment and tax revenues.
Result of research influence advertising tax to local original income has the same result with research of Lidya Eka Anggasari [3] but there is some research which do not support with result of this research [2, 4, 7, 8] .
V. CONCLUSION
Based on the results of the study, there is a partial influence between Entertainment Tax on Local Original Income, but there is no influence between the Advertising tax on Local Original Income. Simultaneously obtained F value for entertainment tax and advertising tax which amounted to 16,246 or with a significance value of 0.025 <0.05, then there is a simultaneous influence between entertainment tax and advertising tax on Local Original Income in Bandung.
The factors that influence Local Original Income in Bandung are from local tax revenues, this is because taxes are the biggest contribution of income obtained by the city of Bandung. For further research, it is expected to be able to examine other local taxes which up to 2017 there are 9 types of taxes.
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